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Upgrades to the Website

About Gartner

New headers emphasize the Gartner brand.

Overview

complx fssues. They alow youto visualze

—]
Gartner sean SRR S O

EVENTS | ABOUT

B S—

mization

Balancing Cost, Growth and Risk

VIDEO: ANALYST INTERVIEW

action will be to cut IT

RESEARCH

@ Cost Cutting in IT
o

5 Cost Cutting in 1T

Cost Cutting by Effectively Using Existing Software

B Cost Cuting for 1T in Web Analytics

sts by $250,000

lue in 2008; Advanced Mortgage Anaytics

Higher resolution display maximizes screen real estate
to feature content in the best possible way.

© Gartner Inc. Proprietary & Confidential

“Classic gartner.com” is located at www.gartner.com on the Web. This is the
Gartner public-facing website that does not require a login to access content.

In 2007 and now 2008 we have been moving toward more fully embracing

the Gartner brand identity as seen in various areas of gartner.com, i.e.
Methodologies, Consulting, Media Products. Upgrades to the site is a multi-
phased approach as opportunities arise to redesign pages and sections.

The overall visual presentation has been improved to create a more flexible
page structure. These new designs have a greater feeling of openness allowing
content to be more easily absorbed. Visual imagery and analyst photos have
also been incorporated for a more dynamic display of content.

New features include:

e Revamped headers with improved typography and brand imagery

e New page structure with left hand rail and horizontal cross-navigation for
subsections links

e More open page structure. The 2 pixel white and gray gutters on many of the
old gartner.com pages have been removed.

e Clearer page signage
¢ Added imagery illuminates content and highlights Gartner analysts

e |nitial migration toward a 1024 x 768 display for higher resolution display as
seen in the latest IT Budget Optimization feature.
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Visual System for 800 x 600 Pixel Display
Grid Structure

e — |

dvanced Browse Help

Why Use Gartner Products & Services Analysts & Consultants Events About Select 3 Gartrer ste

Research Methodologies Y\

Cverview

. 7 6 6 I d . Overview
< pixels wiae > 1 Gartner Research process || *The clementsof esearch ochectre sty
Complex ssues. They alow youtovisuaize |
Independence & Objectiuity| themin & consistert manner and speed Lpthe
odologies Utimately, that is what the client wants to do:
} Research Delivery They engage wih Gariner 0 get advice and to

gartner.com Header e Sntrgs ‘

(8 Methodolagies Brochure
(& Ombudsman Brachure B MarketScopes
If we have a single, overriding goal 3t Gartner, it's to help our

I Hype Cycles»

22 Magic Quadrants )

clients make the right decisions, with confidence, In the i vendor Ratings»
camples and always-changing world where business and
information technology intersect, better decisions lead to more K Market share
efficient operations. Money is saved. Risk is mitigated, Advan-
tage is gained. We help our clients act with confidence to gain % Market Forecastss
and keep advantage through technalagy.

To do that, we do research, which means understanding the
Page Header i e e s ]

Same structure with left rail

Left Rail Body Right Rail
(Optional) (Optional) clien T S e

Consulting

G APABILITIES

Improve Business Process With Fact-based Consulting

Gartner Consulting provides fact-based
consulting servicss to help our dlients use and

manage IT to enable business performance artner Voice «))

odzasts for Business and IT

We da this by driving three major outcomes Berend de Jong, : '

for our dlients: Gartner Gonsuitant

G ccess Factors for
+ Applying IT to drive improvements Financial . ring IT Processes
Services 2 06
*+ Creating sustainable IT efficiency 2 April 200
Find out more »
+ Strengthening the IT organization and iew All Podeasts b

aperations
ASE STUDIES

corgia Tachnology Authority
[cTh) Reducas tosts by
20.6Million

Frar consolidating sevaral

The Gartner Advantage

Gartner Consulting impacts your ability to achieve return on IT and drive enterprise

Same structure without left rail

Organizing principal for gartner.com 800 x 600 pixel pages. This page structure has an Flexibility within this common structure increases the range
optional left and right rail depending on the content needs of the page. of treatments to accommodate different kinds of content
while also providing cohesion across gartner.com.
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Right Rail

Curront Users [EZTEE]  New Users

SEARCH RESEARCH |

Gartner

Gartner Product:

About Gartner

Gartner, Inc. (NYSE: IT) is the world's |eading information technology research and advisor
company e deliver the technology-related insight necessary for our clients to make the
right decisions, every day. From CIOs and senior IT leaders in corparations and governmer
agencies, to business leaders in high-tech and telecom enterprises and professional service
firms, to technology investars, we are the indispensable partner to 60,000 clients in 10,000
distinct organizations. Through the resources of Gartner Research, Gartner Executive
Programs, Gartner Consulting and Gartner Events, we work with every client to research,
analyze and interpret the business of IT within the context of their individual role. Founded i
1878, Gartner is headquartered in Stamford, Connecticut, U.5.A., and has 4,000 associates,
including 1,200 research analysts and consultants in 75 countries.

We invite you to watch a corporate overview. (FORMATS: Quicktime | Windows Media)

CORPORATE INFORMATION

While we are the largest company of our kind, we remain highly accessible to our
dlients. Gartner was founded in 1378 by technology thinkers wha saw the growing need
for well-researched, independent advice. Our culture is still based on the diligant werk of
exceptional thinkers acting tagether to apply the very latest knowledge rapidly and
effactively.

Gartner Policies
Acquisition History

Products & Services
Press Releases
Investor Relations

Advanced Browss Help

Get More
Out of Gartner
‘See our offerings

Why Use Gartner
QOur offerings put us in
a league of our own

GARTHER AT A GLANCE

Coempany Profile (PDF)

Date Founded: 1979
zes timeline

What We Do

Gartner delivers the
technology-related insight
necaszary for our clients to
make the right decisions,
every day.

Corporate Headquarters
56 Top Gallant Road
stamford, CT 06902-7700

U.S.A.
=1 202 964 0096

The right rail may be used for various sidebar content as shown in these

examples. Possible uses may include:

¢ Special content that needs extra emphasis

¢ Related content and additional links

¢ Relevant Promos
(Please place at top for visual balancing)

N Promos and “Gartner at a Glance” enrich

the Gartner story.

© Gartner Inc. Proprietary & Confidential
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Visual System for 800 x 600 Pixel Display

Right Rail

Ms, Sara Nakian Sign-0ff | Vour Profile | Ask an Analyst

Gartner

SEARCH RESEARCH

Consulting

Your Alerts | Manage Alerts

| E—— - |

Aduanced Search  Brouse

Sesrch Help

Gartner \websites

Improve Business Process With Fact-based Consulting

Gartner Consulting provides fact-based
consulting services ta help our clients use and
manage IT to enable business performance.

Berend de Jong,
Gartner Consultant

we do this by driving thres major outcomes
for our dlients:

Financial
Services

+ Applying IT to drive improvements

* Creating sustainable IT efficiency

Find out more »
+ Strengthening the IT organization and
operations

The Gartner Advantage
Gartner Consulting impacts your ability to achieve return on IT and drive enterprise

leverage. We form and deliver business solutions and benchmark solutions by capitalizing
on differentiating market assets invaluable to you:

© Gartner Inc. Proprietary & Confidential

CAPABILITIES
VERTICALS

Gartner Voice

Padeasts for Business and IT
Professionals

Success Factors for
Reengineering IT Processes
12 April 2006

12 April 200

Wiew All Padcasts b

CASE STUDIES

Georgia Technology Authority
(GTA) Reduces Costs by

$28.6
After o g several
information serices, GTA
=ngaged Gartner Consulting
to benchmark its IT spending
enuironment.

Current Users [T 0Y
Gartner

Why Use Gartner Products & Services Analysts & Consultants Events Abo

SEARCH RESEARCH [

znced Browse Help

Research Methodologies

Overview

Overview

" The elements of ressarch architectur simplity
compiex issues. They alow you to visuslize
themin a consistent manner and speed up the
ahilty ot the clisnt to make a decision.
Uttimstely, thet is whet the client wants ta do:
They engage with Gartrier to get advice andto
make & decision.”

* Gartner Research Process
Independence & Objectivity
* Methodologies
» Research Delivery
Hype Cycles »
Peler Sondergaard = e Gy
e Magic Quadrants »
@ Methodologies Brochure
@ ormbudsrman Brochure B MarketScopas )
If we have a single, overriding goal at Gartner, it’s to help ou
clients make the right decisions, with confidence. In the
complex and always-changing world where business and
infarmation technology intersect, better decisions lead to mors
efficient operations. Monsy is saved. Risk is mitigated. Advan
tage is gained. We help our clients act with confidsnce to gain
and kesp advantage through technology.

5§ vendor Ratings »

K Market share

B Market Forecasts b

To da that, we do ressarch, which means undsrstanding the
entire field of information technolagy as broadly and desply &
we can. Our research is breathtakingly comprehensive, yet
always in motion and relevant to the business needs of our

ANALYSTS & CONSULTANTS
clients.

— Streamlines navigation with drop downs
to specific areas.

— Highlights related content

Ga

— Highlights methodologies in
capsule form.
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Right Rail

Ms. Sara Nakian

Gartner

Media Products

Overview

Custom Webcasts
Custom Newsletters
Reprints

Custom Multimedia

Talking Technology

& Media Products Brochure

Sign-0Off | Your Frofile | Azk an Anslyst

SEARCH RESEARCH

Ovel

Gartner Media Products leverage the power of Gartner resears
and brand to add credibility and impact to your marketing
campaigns. When you combine your marketing messages witH
valuzble Gartner insight, you can increase response rates,
generate higher-quality leads, and strengthen your brand.

ew

Custom Webcasts
mmmmm= Get your customers' attention with compelling, co-
branded webcast programs featuring customized
- presentations by Gartner analysts and your expert:
Gold and Flatinum program levels are available.
Learn more »

Advanced Search  Browse

h

Custom Newsletter Programs

Reach decision makers with high-impact, co-
branded printed or electronic newsletters that
feature objective Gartner research and your
company messages. Delivered via paper, HTML, or
PDF. Or, add custom audic content featuring
Gartner analyst interviews to your HTML newsletter|
for maximum impact.

Learn more »

Your Alerts | Manage Alerts

| |

SearchHelp

LEARN MORE
North America
+1 203 316 6500

Europe
+44 1784 431611

<51 2 3433 4800

Latin Amarica
+55 11 3443 1509

mediapred,

gartner.com

© Gartner Inc. Proprietary & Confidential

Curvent Users

Gartner

Overview

Member Benefits

Product Offerings
Testimonials

Contact Us

2007 CIO Agenda

Gartner Executive Programs

New Users

SEARCH [

Advanced Browse Help

Gartner Executive Programs
Personal Service. Expert Advice.

Gartner EXP is a membership-based oroanization of mare than
3,000 C10s worldwide. Members bensfit from the convenience of 5
single source of knowledge, ons-to-one counsel, personalized
service, the shared knowledge of the world's largest community of
CIOs, and the assurance of Gartner objectivity and insight.

In arder to create the ultimate experience for senior IT executives,
we focused on personal service, high-level connections and waluable
peer networking, fresh ideas, decision msking support, and relevant
unbiased ideas and advice.

Gartner Executive Programs offers all of this and more. That's why
more than 3,000 CIOs at the world's leading companies are
members. We understand your challenges, your enviranment, and
your needs. We've created a highly personalized service to help you
succeed. There's nothing else like Gartner EXP.

Variety of Services
As a member, you receive:

Gartner EXP offers you a varisty of services, including:

— Call to action with contact info

2007
Clo
AGENDA —

ing En

BROCHURE —

Gain enpartinsight and leam mare
in the Gartner for CIOs Brochure.

[ cownLoan REINERS)

CONTACT US

I you are interested in becoming
an EXP member, send us an emall
st EXP.Research@asrnercom

Americas Contact
Jnse & Ruggero
MVE, Garcrer Exective Frograms

— Drives traffic to unique areas

—— Download more information
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Visual System for 800 x 600 Pixel Display
Left Rail (optional)

The left rail is generally reserved for navigation as shown in these examples.
Exceptions may apply depending on the context.

Not all pages require additional navigation, i.e. Why Use Gartner. In such cases
there is no left rail.

Current Usars New Users
SEARCH RESEARCH | |
Gartner : s

anced Browse Help

ervices Anal

Overview
Ouerview
' Gartner Research Process " The elements of research architecture simplify
omple issues. They allow youto visusize
Independence & Objectivity hemin & consistert manner and spezd uathe
N N kility of the client to make & decision,
Methodologies Mirmatedy, that is what the clisnt wants to do

They engage with Gartner to get advice and to
ake & decision.”

+ Research Delivery
® Hype Cycles»

B8 Magic Quadrants

(B Methodolagies Brochure

(& Ombudsman Brochure B MarketScopes b
If w have a single, overriding goal at Gartner, it's to help our
dlients make the right decisions, with confidence. In the 5§ Vendor Ratings »
complex and always-changing world where business and
information technology intersect, better decisions lead to more EL Market Share s
efficient operations. Money is saved. Risk is mitigated. Advan-
tage is gained, we help our clients act with confidence to gain B Market Forecasts »

and keep advantage through technology.

To 4 that, we do research, which means understanding the
ertire field of infarmation technalagy as braadly and deeply as
we can. Our research is breathtakingly comprehensive, yet
slways in motion and relevant to the business needs of our ANALYSTS & CONSULTANTS
dlients.

Main site navigation. Blue arrows appear
there is sub navigation within a section.
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Left Rail (optional)

Ms. Sara Nakian Sign-off | ¥our Profile | Azk an Anslyst Your Alerts | Manage Alerts

SEARCH RESEARCH l:l
Gartner a

Advanced Search Browse SearchHelp

Media Products

ew
Overview Garfner Media Products leverage the power of Gartner research  LEARN MORE
and [prand to add credibility and impact to your marksting
Custom Webcasts campaigns. When you combine your marketing messages with  North America
Custom Newsletters valusble Gartner insight, you can increass response rates, 1203 316 £500
gengrate higher-quality leads, and strengthen your brand.
Reprints Europe
+44 1784 431611
Custom Multimedia Cusfom Webcasts
Talking Technology Emmme Get your customers’ attention with compelling, co- +61 2 9459 4800
branded webcast programs featuring customized
presentations by Gartner analysts and your experts.  Latin America
Geld and Platinum program levels are available. +55 11 3443 1508

B Media Products Brochure
Learn more

mediaprod

gartner.com

1

Custom Newsletter Programs

Reach decision makers with high-impact, co-
branded printed or electronic newsletters that
feature objective Gartner research and your
company messages. Delivered via paper, HTML, or
PDF. Or, add custom audio centent featuring
Gartner analyst interviews to your HTML newsletters
for maximum impact.

Learn more »

Main site navigation with download link

© Gartner Inc. Proprietary & Confidential

Curvent Users

Gartner

Overview

Member Benefits

Product Offerings
Testimonials

Contact Us

2007 CIO Agenda

New Users

Gartner Executive Programs

P4

G4
3

SEARCH [

Advanced Browse Help

Gartner Executive Programs

rsonal Service. Expert Advice.

rtner EXP is a membership-based arganization of more than
00 C10s worldwide. Members bensfit from the canvenisnce of 5

sifgle source of knowledge, one-to-one counsel, persanalized

sel
cI

vice, the shared knowledge of the world's largest community of
s, and the assurance of Gartner objectivity and insight.

Inforder to create the ultimate experience for senior IT executives,

wef

focused on persanal service, high-level connections and valuable

peer networking, fresh ideas, decision making support, and relevant
unbissed ideas and advics.

Gartner Executive Programs offers all of this and more. That's why
more than 3,000 CIOs at the world's leading companies are
members. We understand your challenges, your enviranment, and
your needs. We've created a highly personalized service to help you
succeed. There's nothing else like Gartner EXP.

Variety of Services

As

a member, you receive:

Gartner EXP offers you a varisty of services, including:

Main site navigation

2007
Clo
AGENDA

ing En

BROCHURE

Gain enpartinsight and leam mare
in the Gartner for CIOs Brochure.

[ cownLoan REINERS)

CONTACT US

I you are interested in becoming
an EXP member, send us an emall
st EXP.Research@asrnercom

Americas Contact
Jnse & Ruggero
MVE, Garcrer Exective Frograms
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Visual System for 800 x 600 Pixel Display
Body

The body of the page is the largest open area of content. It’s position and width
depends on whether or not a left or right or rail is part of the page design.

This flexible system accommodates more page types allowing for a more
effective presentation based on the unique needs of the content.
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Visual System for 800 x 600 Pixel Display

Current Users New Users

SEARCH RESEARCH |

Gartner

IT is woven into every business process.
Gone are the days when IT was just 3 cost.

Now the business looks to IT as a source of
competitive advantags.

Today's CIOs and IT crganizations are
charged with not only "kesping the lights on”
but also maximizing 1T's contribution to
enterprise growth and the enterprise’s
leverage in the marketplace.

Find out more consultinginfo@gartner.com

Capabilities

[ ing Achieve
value from your IT investments.

High-value Solutions to Drive Business Performance

Irma Fabular,
Gartner Consultant

Education

Find out more »

Verticals

Public Sector Helping government and
sducation executives meet growing

demands of their external constituents

© Gartner Inc. Proprietary & Confidential

CAPABILITIES
Select a Capabilty v
VERTICALS

Select a Vertical v

Client Success
Stories

Read How Gartner Helped »

Telecomm Client
Saves €40 Million

.

(CASE STUDIES

Georgia Technology Authority
(GTA) Reduces Costs by $28.6
Million

After consolidating several
information services, GTA
engzged Gartner Cansulting to
benchmark its IT spending

Current Users

Gartner

New Users

SEARCH RESEARCH |

Advanced Browse Help

Gartner Executive Programs

Overview

Member Benefits

Product Dfferings
Testimonials

Contact Us

2007 CI0 Agenda

Current Users

Gartner

Why Use Gartner Products & Services Analysts & Consultants Events About

Gartner Executive Programs
Personal Service. Expert Advice.

Gartner EXP is a membership-based organization of more than
3,000 CI0s worldwide. Members benefit from the convenience of &
single source of knowledge, one-to-one counsel, personalized
service, the shared knowledge of the world's largest community of
C103, and the assurance of Gartner abjectivity and insight.

In order to create the ultimate experience for senior IT executives,
we focused on persanal service, high-level cannections and valusble
peer networking, fresh ideas, decision making support, and relevant
unbiased ideas and advice.

Gartner Executive Programs offers all of this and more. That's why
more than 3,000 CIOs at the world's leading companies are
members. we understand your challenges, your environment, and
your needs. We've created 3 highly personslized service to help you
succeed. There's nothing else like Gartner EXF.

Variety of Services

2007

clo

AGENDA
En

BROCHURE

Gain expert insight snd lesrm more
in the Gartner for C10s Brochure,

o 5241
CONTACT US

If you are interested in becoming
an EXP member, send us an email
at EXPResearch@gartencom

As a member, you receive:
Americas Contact

Gartner EXP offers you a varisty of services, including: Joge A, Ruggero

Body

New Users.

VP, Cartner Executive Frograms

SEARCH RESEARCH [

anc

onsulting Service:

Select 3 Gartner site v

Capabilities

+ Comparative Analy

» Program Management

chitecturs & Cri
Technologies

» Sourcing

Verticals

Sector

» Financial Sery
utilities

b Healthcars

b Telecom & Media

Contact us today

consultinginfo@gartn

Censulting

Telecom & Media

The telscommunications industry and media distribution companiss are sesking to
seize on the market opportunity afforded through multi-media services, 18- an

o comvergence-driven sclutions, and mobility. We help clignts drive growth while
protecting margins, execute major 035/838 changes to support 1P, multi-service
envirenments, and apply IT te gain enterprise leverage. Gur geZmarket solutions
help clisnts drive growth in key solutions, such as media convergence, complex
managed services, and mobility sclutions. Our GSS/83S solutions ensure clients
can design, provision, manage, and assure revenue as the complexity of IP-driven
solutions increase. T confrant margin pressures and support solution design and
delivery, our IT sclutions apply management levers to gain sustainable efficiencies
and help clients design IT soluticns that impact how customers experience services,
accelerate product development and time-to-market, and improve P&L
performance.

Qualifications

er.com Telecomm Client Saves €40 Million

When a large telecommunications company needed to improve service provider
relationshipe, lower costs and reduce long procurement cycles, Gartner Consulting was
called on to help.

Body

Gartner Screen Design Styleguide 10



Classic gartner.com
20 March 2008

Visual System for 800 x 600 Pixel Display
Before and After

Current Users m New Users |00 204

Gartner

SEARCH RESEARCH | | n

Advanced Browse Help

Why Use Gartner Products & Services Analysts & Consultants Events About

Select a Gartner site

Removal of gray gutters and making headers and promos

flush to the edges of the page creates openness and white
space. This is more visually in line with the Gartner brand.

It also reduces clutter on our very content-rich web pages

making our content easier to see and absorb.

About Gartner

Gartner, Inc. (NYSE: IT) is the world’s leading information technology research and advisory
company. We deliver the technology-related insight neces=zary for our clients to make the
right decisions, every day. From CIOs and senior IT leaders in corporations and government
agencies, to business leaders in high-tech and telecom enterprizes and professional services
firms, to technology investors, we are the indispensable partner to 60,000 clients in 10,000
distinct organizations. Through the resources of Gartner Research, Gartner Executive
Frograms, Gartner Consulting and Gartner Events, we work with every client to research,
analyze and interpret the business of IT within the context of their individual role. Founded in
19739, Gartner iz headquartered in Stamford, Connecticut, U.5.A., and has 4,000 associates,
including 1,200 research analysts and consultants in 75 countries.

Get More
Out of Gartner
See our offerings

Why Use Gartner
Our offerings put us in
a league of our own

We invite you to watch a corporate overview. (FORMATS: Quicktime | Windows Media) GARTNER AT A GLANCE

Company Profile {(PDF)
CORPORATE INFORMATION Date Founded: 1979
ses timeline

While we are the largest company of our kind, we remain highly accessible to our
clients. Gartner was founded in 1979 by technology thinkers who saw the growing need
for well-researched, independent advice. Our culture is still based on the diligent work of
exceptional thinkers acting together to apply the very latest knowledge rapidly and
effectively.

What We Do

Gartner delivers the
technolegy-related insight
necessary for our
make the right de
every day.
Gartner Policies T
Acquisition History

Products & Services
Press Releases
Investor Relations

Corporate Headquarters
56 Top Gallant Road
Stamford. CT 06902-7700

New/2007
Upgraded in late 2007

Jade InaMcCormick  Sign-off | Your Profile | Vour Events | Ask an Analyst

Gartner

About Gartner

alabal infarmation tachnalogy industry. We serue more than 10,000 disnts uarlduids, with
rmore than 1,000 executives in 75 countries seeking aduice fram Gartner suery day. They
include chief information officers and other senior IT axecutives in corporations and
government agendes, a5 well as tachnology companies and the investrment cormmunity,

We have four businesses: Garinar Reszarch, the mest comprehensive callection of analysis
and advice for the users and vendars of technalogy) Gartner Executive Programs, the warld’s
largest membership program for ©10s, senior IT managers and their direct reporks; Gartner

Events, the world’s largest IT conference provider; and Gartner Consulting, the leading
independent consultancy at the intersection of business and technology.

Download brochure to learn more about Gartner

CORPORATE INFORMATION

Wihile we are the largest company in our industry by far, we remain highly accessible to
our dients, Gartner was founded in 1373 by technalogy thinkers wha saw the growing
need for well-researched, indepandant advice, Gur culturs iz still based on the diligent
wark of exceptional thinkers acting together to apply the very latest knovledge rapidly
and effectively, We help dients, one at a time, solve problems and make batter
decisions.

Products % Services Cartner Policies

Press Releases Acquisition History

Investor Relations

Welcorms to Gartnar We ars the world’s laading provider of rasearch and snalysis sbout the

Your Alerts | Manage Alerts

) S—) - |

Advanced Search Browse Search Help

orporate Information
At A Glanc:

Date Foundad: 1973

what we Dot

Leading provider of research
and anslysiz on the global
information technology
industry, Gartner answars
mare than 215,000
ona-to-one dient inquiries
each year

Employees:

Approximately 3,700
 more than 650 analysts

« more than 550 consultants

icesi
62 offices throughout 75

© Gartner Inc. Proprietary & Confidential

Old/2005

Launched in 2005 before the new Gartner brand identity was released
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Before and After

Ms. Sara Nakian Sign-Off | Your Profile | Ask an Analyst

Gartner

Your Alerts | Manage Alerts

SEARCH RESEARCH | | n

Advanced Search  Browse SearchHelp

Gartner Websites

New designs feature new headers, improved signage, cleaner
navigation and more analyst photography

Consulting

m CAPABILITIES

VERTICALS
Improve Business Process With Fact-based Consulting |

Gartner Consulting provides fact-based
consulting services to help our clients use and

rmanage IT to enable business performance. Gartner Voice

Gartner SEARCH RESEARCH [ N - |
Aduanced Browse Praferances Halp Try Search Beta
Gartner \websites

Podcasts for Businesz and IT
Professionals

Berend de Jong,
Gartner Consultant

We do this by driving three major outcomes
for our clients:
Success Factors for

Reengineering IT Processes
12 April 2006

12 April 200 Consulting

Wiew all Podcaztz »

+ Applying IT to drive improvements '__||"li':3|".f‘|é.'l|
SenvICes

* Creating sustainable IT efficiency

. L Find out more »
+ Strengthening the IT organization and

consulting

aperations Gartner Consulting is the leading cansultancy at the nexus of technology and business,
helping clients define key strategies, manage major technology initiatives, optimize "
operations and achieve high returns on their IT investments. Our experienced practitioners °me
CASE STUDIES apply rigoraus methedelegies, critical thinking, deep analytics, and knowledge management
...... to solve your mast pressing issues and deliver maximum business value.
- - Georgia Technology Authority Our solutions address the breadth of your business needs from defining key strategies to
The Gartner Advan (GTA) Reduces Costs by schisva business objectives, developing snterprise plans to manage IT risk, snd managing
$28.6Million your most eritical initistives, We work with you through all stages of the project Iifecycle to
- " . . . After consolidating several help solve your greatest challenges. We help you make critical decisians on your IT direction,
Gartner Consulting impacts your ability to achieve return on IT and drive enterprise Inforrnation sorvioe A define the initistives and roadmap to achievs that dirsction, and work with you to ensure
i i i i italizi o ! these key initistives are delivered successfull
Ieve_r_’ia_ge. We form anﬂ deliver b_usmgss_s_olutlons and benchmark solutions by capitalizing enqaged Gartner Gonsulting v y
NeW/2007 BENCHMARKING SOLUTIONS »
Benchmarking salutions use state-of-the-art tocls and high-quality data fram the world's
largest database of IT performance metrics to compare all or some of your IT function to ”
U pgr‘aded 2007 similar organizations. Ko two solutions are the same. All of our engagements are highly Why Benchmark?

© Gartner Inc. Proprietary & Confidential

customized to deliver results that meet your specific business needs. Read more

CRITICAL PROGRAM MANAGEMENT ¥

Deliver your most critical initiatives successfully by applying the rigor and discipline of
strong and independent program management practices that identify and manage risks,
schedule and costs. Imolement a Prooram Manaoement Office to execute the orocesses

Old/2005
Launched in 2005 before the new Gartner brand identity was released

Gartner Screen Design Styleguide
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Visual System for 800 x 600 Pixel Display

Page Header

Products & Services

Use of Type

These headers set in a thin face of the brand font lend an
elegance to the page. The typeface and tight letter-spacing
contrasts with the heaviness of the Gartner word mark which
appears just above these headers.

Helvetica Neue 45 Light, 30 points in upper and lowercase
type in white over a blended blue background.

Analysts & Consultants

Gartner Events

About Gartner

2007 gartner.com page headers

© Gartner Inc. Proprietary & Confidential

Use of Imagery

Abstract imagery creates a strong stronger brand presence
and adds visual variety to gartner.com pages.

Imagery blends with Gartner blue yet each header has a
somewhat different color space based on the image.

Deep darks and hot lights create visual contrast for more
visual impact and a dimensional effect.

Image are fades to a solid blue background to the left so that

the header type reads clearly.

Pixel Dimensions
766 x 90 pixels

Gartner Screen Design Styleguide 13
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Visual System for 800 x 600 Pixel Display
Page Header

Consulting

Gartner Consulting

Use of Imagery

Abstract imagery used metaphorically or more literally may
lend itself to the content on the page.

MEDIA PRODUCTS

: . Otherwise general brand imagery such as images of fractals,
Talking Technology Series

water and datascapes may be used.

Media Products: Talking Technologies

MEDIA PRODUCTS
Custom Multimedia

Media Products: Custom Multimedia

© Gartner Inc. Proprietary & Confidential Gartner Screen Design Styleguide 14
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Visual System for 800 x 600 Pixel Display

Navigation

T New Users YT

Current Users

SEARCH RESEARCH |

Gartner

Gartner Products & Services About

Research Methodologies

Advanced Browse Help

Gartner

Select a Gartner ste

Why Use Gartner Products

SEARCH RESEARCH |

Advanced Browse Help

« Services Ana Select a Gartner site

Research Methodologies

Overview

Ouerview

» Gartner Research Process " The elements of research architecture simplity

Owverview

METHODOLOGIES

® Hype Cycles

HYPE CYCLES HELP YOU:

Gartner Research Process

Interpreting Technology Hype

complex issues. They allow you to visuslize J
them in & consistent manner and speed up the
ahility of the client to make & decision.

Independence & Objectivity
* Methodologies

When new technelogies make bold promises, how do you
discern the hype from what’s commercially viable? And when
will such claims pay off, if at all? Gartner Hype Cycles provide

Independence & Objectivity

= Methodologies

Separate hype from the
real drivers of a
technology’s commaercial
promise

Uttimately, that is what the client wants to do:
They engage with Gartner to get advice and to
make a decision”

Peter Sondergaard
Gartner

» Research Delivery

[@ Methodologies Brochure

(8 ombudsman Brochure
If we have a single, overriding goal at Gartner, it's to help our
clients make the right decisions, with confidence, In the
complex and always-changing world where business and
information technaology intersect, better decisions lead to more
efficient operations. Money is saved. Risl is mitigated, Adwan-
tage is gained. We help our clients act with confidence to gain
and keep advantage through technology.

To do that, we do research, which means understanding the
entire field of information technology as broadly and deeply as
we can. Our research is breathtakingly comprehensive, yet
always in motion and relevant to the business needs of our
clients,

As technology has become mission-critical and its complexity
has grown, the need our clients have for a trusted indepen-

Style 1: Vertical Nav

Vertical format allows for many section and subsection links.

Note: Blue arrows precede links where there is sub navigation.

© Gartner Inc. Proprietary & Confidential

Hype Cyclas

¥ Hype Cycles» Magic Quadrants

fagic Quadrants » MarketScopes

vendor Ratings
MarcatScopas b
Markst Forecasts

5% ¥endor Ratings »

Market Share

EL Market Share » + Research Delivary

B Market Forecasts b

(B Mathodelogies Brachure
[® Ombudsman Brochure

ANALYSTS & CONSULTANTS

Find anzlysts by name ¥
Find analysts by coverage aread

a graphic representation of the maturity and adoption of
technologies and applications, and how they are potentially
relevant to solving real business problems and exploiting new
opportunities. Gartner Hype Cycle methodology gives you a
view of how a technology or application will evolve over time,
providing a sound source of insight to manage its deployment
within the context of your specific business goals.

Reduce the risk of your

technology investment
decisions

Compare your
understanding of &
tachnology's business
value with the objectivity
of experienced IT

Wiew all Hype Cycles* analysts

ANALYSTS & CONSULTANTS

Find analysts by name»
Find analysts by coverags areat

CONTACT GARTHER

Bazaarrh Mathadalanizs

Shows expanded navigation for subsections
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Visual System for 800 x 600 Pixel Display
Navigation

Ms. Sara Nakian Sign-Off | Your Profile | Ask an Analyst Your Alerts | Manage Alerts CizenE Nl=er= New Users

Gal'tnel' SEARCH RESEARCH [ I - Gartner SEARCH RESEARCH I_ - - N - |

Advanced Search Browse Search Help

Gartner Websites

Consulting

m CAPABILITIES
|

VERTICALS
Improve Business Process With Fact-based Consulting | Capabilities Telecom & Media
Busziness Consulting

Gartner CDHS'-"_H”‘J provides fact-based Comparative Analytics The telecommunications industry and media distribution companies are seeking to
cnnsult\nIgTster'w:e;‘tnbhelp our :I\;nts use snd Gartner Voice 4)) Program Management seize on the market opportunity afforded through multi-media services, IP- and
manage 0 ENnable DUsINSss performance. . Architecture & Critical convergence-driven solutions, and mobility. We help clients drive growth while
We do this by driving three major outcomes Berend de Jong, podcasts for Business and IT Tachnelegies protecting margins, execute major 055/B55 changes to support IP, multi-service
for our clisnts: Gartner Consultant Professionals Sourding environments, and apply IT to gain enterprise leverage. Our goZmarket solutions

help clients drive growth in key solutions, such as media convergence, complex
+ Applying IT to drive improvements :‘:‘es_s Fa‘ft“";_:‘;" Vertical managed services, and mobility solutions. Our OS5/B55 solutions ensure clients

engineering rocesses erticals

can design, provision, manage, and assure revenue as the complexity of IF-driven
solutions increase. To confront margin pressures and support solution design and

Financial Services/Banking delivery, our IT scluticns apply management levers to gain sustainable efficiencies
and help clients design IT solutiens that impact how customers experience services,

12 april 2006
1z April 200

Public Sed
*+ Creating sustainable 1T efficiency ublic Sector

Find out more»
+ Strengthening the 1T organization and View All Podcasts »

A Utilities .
operations accelerate product develepment and time-to-market, and improve PaL
Healthcare performance.
CASE STUDIES Telecom & Media
. Georgia Technology Authority

The Gartner Advantage (6TA) Reduces Costs by Qualifications
428.6Million Contact us today

Gartner Consulting irnpacts your ability to achieve return on IT and drive enterprise After consolidating several censultinginfe@gartner.com Telecomm Client Saves €40 Million

inforration services, GTA

leverage, We form and deliver business solutions and benchmark saolutions by capitalizing engaged Gartner Consulting

When a large telecommunications company needed to improve service provider

Style 2: Horizontal Nav Style 2: Horizontal Nav with Optional Vertical Nav

Horizontal format frees up space for page content. Vertical nav may be added within sections for sub-sections and easy
cross-navigation.

Notice that a right rail may not be necessary to support the content as
shown in this sample screenshot.
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Visual System for 800 x 600 Pixel Display
Page Signage

Style 1: One Page Header. Body Sub headers

This simplified system works well for pages that do not require headlines in
addition to section headers.

EC O E— - |

Overview

issues. They allow vouto

Level 1: Main page

Current Users New Users [0S
]
Gartner a

Research Methodologies ? — Common page header

Methodologies

Prm—— . r— ]

WETHODOLOGIES
® Hype Cycles

Subsection header

Level 2: subsection

© Gartner Inc. Proprietary & Confidential

Style 2: Section name in Header. Body Headlines
This system accommodates pages with more complex section headers as

well as headlines.

Ms. SaraNakian  Sign-Off | Vour Profile | Ask an Analyst e Alerts

Gartner J—

= caraBiLTES
vermons
Improve Business Process With Fact-based Consulting =

Level 1: Main page
CurrentUsers EZTEE] New Users ¥R
Gartner

Why Use Gartner Products & Services Analysts & Consultants Event:

searcneseanch [ 1@

N

NsuLTIN
ulting Services

Page headline

High-value Solutions to Drive Business P VERTICATS
Select 3 Vetical v

Level 1: section page

Current Users [ZTET]  New Users PR
seAmcHRmeseArch [ ]
Gartner L

Help

Why Use Gartner Products & Services Analysts & Consultants Events About

NSULTING

Page headline

— Common section header

Telecom & Media

Level 2: subsection

Subsection header

Gartner Screen Design Styleguide
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Visual System for 800 x 600 Pixel Display
Page Signage

Style 1: One Page Header. Sub headers in Body.

This simplified system works well for pages that do not require headlines in
addition to section headers.

Helvetica Neue 75 Bold

Helvetica Neue 45 Light, 30 points in upper and 10 points in all caps; Kerning: 25

lowercase type in white over a blended blue background. RGB: 251,102,2
Current Users New Users Current Users New Users [T 0]

SEARCH RESEARCH | | H Ga rtner SEARCH RESEARCH | N - |

advanced Browse Help Advanced Browse Help

Gartner

er Produc ( LS t Select a Gartner site

Why Use Gartner Products & Services Analysts & Consultants Events About Select 3 Gartner site

Research Methodologies Research Methodologies

METHODOLOGIES

Methodologies
® Hype Cycles

Cur proprietary research processes allow us to see IT as it HYPE CYCLES HELP YOU:

Overview : . Overvi
pertains to the evolving business landscape. Our research verview
} Gartner Research Process methodologies are based on our vears of experience observing » Gartner Research Process I“:E"P"Et'“gh1ef'“‘“l“gykﬂzpl‘; . how d s+ Separste hype from the
PO trends and scientifically mapping technoloay’s progress against When new technologies make|bold promises, how do you e e
Independence & Objectivi cctivt ‘ " 0 ' = =
" ! v true delivery, Independence & Objectivity oo vne hype from what's gormmercially viable? And when tachnology's commearcial

~ Methodologies will such claims pay off, if at dll? Gartner Hype Cycles provide promise
a nranhir renresentatinn of the maturity and adantion of

- Methodologies

The success of our proprietary methodalogies lies in distilling

Level 1: Section Page Level 2: Subsection Page

Helvetica Neue 45 Light,
18 points in upper and lowercase
RGB: 102,102,102
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Visual System for 800 x 600 Pixel Display
Page Signage

Style 2: Section name in Header. Headlines in Body.

This system accommodates pages with more complex section headers as
well as headlines.

Helvetica Neue 45 Light, 30 points in upper and
lowercase type in white over a blended blue background.

Current Users [EPTR00 New Users
Gartner

Why Use Gartner Products & Services Analysts & Consultants Events About Select 2 Gartrer ste

SEARCH RESEARCH ‘

Advanced Browss Help

Consulting

CAPABILITIES

| Select 2 Capabilty vl
Improve Business Performance with Fact-based Consulting VERTICALS
| Select a Vertical v|

Gartner Consulting provides fact-based
consulting services to help our clients use and
manage IT to enable business perfarmance.

A Gartner Benchmark

Level 1: Overview Page

© Gartner Inc. Proprietary & Confidential

Helvetica Neue 45 Light

19 points in upper and lowercase; Kerning: 5
White

Helvetica Neue 75 Bold
10 points in all caps; Kerning: 25
Light blue, RGB: 142,204,215

Current Users BRG]  New Users
Gartner

Why Use Gartner Products & Services Analysts & Consultants Events About Select a Gartner ste

SEARCH RESEARCH | | -

Advanced Browse Help

[ select a Capability v
High-value Solutions to Drive Business Performance VERTICALS
| Select a Vertical ~ ‘

IT is woven into every business process.
Gone are the days when IT was just a cost.

VY

Client Success

Level 1: Section Page
Helvetica Neue 45 Light,

18 points in upper and lowercase
Dark gray, RGB: 102,102,102

Helvetica Neue 75 Bold
16 points in all caps; Kerning: 25
Dark gray, RGB: 102,102,102

CAnuer voice )

The Gartner Advantage Podeasts for Business and IT
Gartner Consulting impacts your ability to achieve return on IT and drive enterprise Profeszionzls
leverage. We form and deliver business solutions and benchmark solutions by capitalizing o0 guccass Factors for

differentiating market assets invaluable to youw: Reengineering IT Processes
12 2pril 2008
View All Podcasts »

IT-Enabled Business Performance Market Independence

Gartner's market independence ensures

that our advice is about making cur clients
- successful; it is not about driving CASE STUDIES
implementation or cutsourcing.

Georgia Technology Authority
(GTA) Reduces Costs by $28.6

QARTNER

Business Consuilting

Sub header style

Benchmarking

Gartner's market-leading benchmarking
capabilities provide clear and contextually
relevant comparisons and best practices
to aszezs and improve performance.

Research

Gartner research ensures our analyses
and advice iz based on a deep
understandina of the 1T envirnnment and

Gartner Screen Design Styleguide

Million

After conzelidating zevarsl
information services, GTA
engaged Gartner Consulting to
benchmark itz IT zpending
environment.

Read Mors b

B GTA Case Study

All Case Studies»
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Visual System for 800 x 600 Pixel Display

Spacing for all layouts with or without left or right rails
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|

Current Users
Gartner

New Users [T

SEARCH RESEARCH ‘

Advanced Browses Help

Service

Research Methodologies

Overview
* Gartner Research Process
Independence & Objectivity
* Methodologies

+ Research Delivery

14

| |Overview

" The elements of research architecture sirplify
complex izzues. They allow you ta visualize '
them in & consistent manner and speed up the |
ahilty of the client to make a decision.
Uttimately, that is what the client warts to do:
They engage with Gartner to get advice and to
make & decision.”

Peter

(2 Methodologies Brochure
[ ornbudsrman Brochure

* All units depicted

Gartner

If we have a single, overriding goal at Gartner, it's to help our
clients make the right decisions, with confidence. In the
complex and always-changing world where business and
information technology intersect, better decisions lead to more
efficient operations, Money is saved, Risk is mitigated, Advan-
tage is gained. We help our clients act with confidence to gain
and keep advantage through technology.

To do that, we do research, which means understanding the
entire field of information technology as broadly and deeply as
we can, Our research is breathtakingly comprehensive, yet
always in motion and relevant to the business needs of our
clients.

As technology has become mission-critical and its complexity
has grown, the need our clients have for a trusted indepen-

in pixels

Select 5 Gartrer site

™ Hype Cyclas»
2% Magic Quadrants »

B MarketScopes b

5§ vendor Ratings »

EL marcet Share

B Market Forecasts b

ANALYSTS & CONSULTANTS

Find analpsts by name »
Find analysts by coverage arear
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Visual System for 1024 x 760 Pixel Display
Design Exploratory
Looking toward a new gartner.com

currant Usors [CTIEE]  New Usars
seamcuReseARcH [ ]
Gartner -]

d Help

Garlner Websies B

Enhance performance and reduce costs.

wommemanec | | MO ErNization

IMPACT YOUR ROLE?

Most Popular Search Terms:

Applications Provacative lead in to subject matter that frames

Business Inteligence & the theme and reflects Gartner’s deep

Information Managment N ) h N
understanding of the issues. Qui dolorem ipsum

Business Process . . N N

Impravment quia dolorsit amet incidunt ut labore et dolore

Enterprise Architecture
Unde omnis iste natus
IT Infrastructure

& Operations Larem ipsum dolor sit amet, cansectetur adipisicing elit, sed do

eiusmod tempor incididunt ut labore et dolore magna aiiqua, Ut

Read Mare »
wiew All Themes »

SUCCEED WITH Nam libero tempore, cum soluta nobis est
GARTNER FOR ITLEADERS

Sed ut perspiciatiz unde omnis iste natus error sit voluptatem
aceusantium deloremque laudantium, totam rem aperiam,
Read More »

Get full access ko this theme
and themes like this when you
subscribe, Gartner for IT

Leaders will provide you with Research Title: The Quick Brown
the mission eritical insight you Fox Jumped Over the Lazy Dog
N Temporibus autem quibusdam et aut
need to succeed in your rale Ut £nitn 2d minim venism, quis 3 - P q
['Leann wore | nostrud exercitation ullames laboris &\ | Menue porra auisquam est, aui dolorem insum auia dolor sit
nisi ut aliquip ex ea commodo TP omet, consectetur, adipisci velit, sed quia non numauam eius
consequat. Ut enim ad minim veniam Read More »

Research Title: The Quick Brown
Fox Jumped Over the Lazy Dog D slideshou

Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris
nisi ut aliquip ex 22 commade
consequat, Ut nim ad minim veniam,
t,t

|

This sketch shows how a flexible four column structure can create a
playful interface that not only adds visual interest but also highlights
content in a compelling way.

This pre sentstion will Lorem Tpsum Mt Hotle talk s about Lorem Ipsum
Dol St Delor Dl Sat Daler Naugs pamws

© Gartner Inc. Proprietary & Confidential

As opportunities arise in 2008 and beyond we will move toward presenting
“Classic gartner.com” in a higher resolution. Most gartner.com pages on the
public-facing site currently employs a 766 pixel width optimized for a 800

x 600 pixel monitors. This was the standard a several years ago when the
infrastructure of most of these pages was laid in place.

New pages on gartner.com will migrate toward the 990 pixel wide pages which
are already employed across all Gartner product sites (Gartner for IT Leaders,
Gartner for Business Leaders, Gartner for IT Executives, etc.)

Moving toward this new screen resolution opens up the opportunity to rethink
the interface to make numerous improvements. Some of these have been
explored during the recent design exploratory for the launch of the IT Budget
Optimization Theme in March of 2008.

Overriding principals in looking at a new design:

Inspire, not just inform

See less, absorb more

Excite, entice, create a richer sensory experience

Positive, negative space balance

Openness

Flexible grid system

This is just the beginning. Please stay tuned for quarterly updates to this spec
for the latest developments.
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Visual System for 1024 x 760 Pixel Display
Design Exploratory

Current Users New Users

Looking toward a new gartner.com Gartner Y e —

Aduanced Brouse Help

Gartner Pro t Gattner Websites -

Cutting Costs in 2008

Cost Optimization

O watch the Video

Current Users Nevr Users

searcpeseaRcn [ |

Gartner
" Qui dolorem ipsum quia
dolorsit amet incidunt ut

labore et dolore magnam aliquam

Cutting Costs in 2008

Cost Optimization

Provacative lead in to subject matter
that frames the theme and reflects G A AR Qi 22215

FEATURED

RTNER

cH
Lorem Ipsum Dolor sit

Amet Consectetur

Published: 22 January 2008

Ich weiss nicht warurm Ich so traurig bin. Die

A Luft is kuhl und ist dunkle und ruhig fliess der
Rhein, Ich weiss es nicht, Es macht kein sin.

Gartner’s deep understanding of the q I3 View slideshan Lorem Ipsum Dolor sit Amet
issues. Qui dolorem ipsum quia kefem Losum.Dolor Sit Amet Copsectatur Lorem Ipsum Dolor sit Consecteturlpsum
" — Ich weiss nicht warum Ich so traurig bin. Die Luft is
dolorsit amet incidunt ut labore et e Luft s = ﬁmi& ‘jg'jjgf}n‘f:”r kuhl und ist dunkle und ruhig fliess der Rhein. Tch weiss
i r e t = ht. E: hit ke
geleiegnaciaaliguam quzeiat =i Ich weiss nicht warum Ich so traurig bin. Die 9 e, Be machitkein s
A Luft is kuhl und ist dunkle und ruhig fliess der

. Rhein. Ich weiss es nicht. Es macht kein sin.
Why Optimize? ANALYST INSIGHTS
What you need to know in an .
RELATED SEARCH TERMS environment of tightening budgets Lorem Ipsum Dolor sit [4)]

Amet Consectetur % The Quick Brown Fox Ran

D ¥iew Slideshow O wateh the Vides Listen to the Podeast:

|

| 2 Lorem Ipsumbal ublishad: 22 Janusn
E Add Plers b Published: 22 January 2008 Over the Lazy Dog Lorem
= Nihae Ma Hen Hao Ich weiss nicht warum Ich so traurig bin. Die
Z Hihas M He Luft is kuhl und ist dunkls und rubig flisss dor Jorge Lopez talks ahout Ich weiss nicht warum Ich so
Rhein. Tch weiss g5 nicht, E5 macht kein sin, traurig bin, Bie Luft is kuhl und ist dunkle und ruhig
What you need ta knaw in an Ken McGee and Pater Sondargaard ) Jorge Lopez talks about Loram 1T Efficiencies fliess der Rhein. Ich weiss es nicht. Es macht kein sin.
=nuiranment of tightening budgsts,  discuss 1T cost optimization Ipsum Dal §at Dolor . ¥
) Mark Rasking continuzs the Rasearch Title: The Quick Lorem Ipsum Dolor sit -~ 4]
conversation about Lorem Ipsum Brown Fos Jumped Over Amet Consectetur The Quick Brown Fox Ran
the Laey Publisheds 22 January 2008 (&
Over the Lazy Dog Lorem
Research Title: The Quick Ich weiss nicht warum Ich so traurig bin. Die
GARTNER INSIGHT Brown Fou Jumped Over Luft is kuhl und ist dunkle und ruhig fliess der Mark Rasking talks about Lch weiss nicht warum Ich 5o
| . = Weshls do Rhein. Ich weiss es nicht, Es macht kein sin. traurig bin. Die Luft is kuhl und ist dunkle und ruhig
Rx(esear(l:h T\ttle lede omis iste natus Unde omnis iste natustinde omnis — Qui dalorem ipsum Besesreh Tl The Gl fliess dor Rheim, Toh weiss 85 nicht. Es macht kein sin
iste natusiste natus o P

quiadolorsit amet

incidunt ut labore et
Research Title Unde omnis iste natus Unde omnis iste natus Unde amnis
iste natusUinde omnis iste natus dolore magnam

Research Title Unde amnis ists natus Unde omnis iste natusUnde omnis View all Research +

Research Title Unde iste nstus Unde omnis iste nstus Unde omnis iste Ken McGee
natusUnde omnis iste natus

Research Title Unde amnis iste natus Unde omnis
Research Title Unde amnis iste natus

Waking-Up Content

Research Title Linde amnis iste natus Unde omnis iste natus Unde omnis
iste natusUnde omnis iste natus

Research Title Unde omnis iste natus Unde omnis iste

These examples explore a new three to four column format to creates an
eclectic play of shapes and content types. Boldly treated headlines and a
bounty of imagery help bring Gartner insight alive.

About Gartner | Products & Services | Gartner Events | Gartner Pelicies | Contact Gartner | Classic garinzncem Gartner.
© 2008 Gartner, Inc.. and/or its Afiiliates. All Rights Reserved. Gartneris a registerad trademark of Gartner Inc. orits Affiliates.
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Visual System for 1024 x 760 displays
Gartner Research Theme

Introduction frames the theme.
Set in oversized type to draw
you into the subject matter.

Main research document
highlighted for extra emphasis

Condensed treatment of titles
allows for a substantial

amount of content without
overwhelming the interface with
a long list of documents.

Analyst quotes lend a more
personal approach, revealing
the people behind the insight.
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current Users (EEIIEI New Users
Gartner.

WHY USE GARTNER | PRODUCTS & SERVICES | ANALYSTS & CONSULTANTS

EVENTS

ABOUT

\-\'—-__h

SEARCH RESEARCH [

Advanced Browse Help

IT Budget Optimization

Obtaining maximum business value from IT sper
ongoing im i l busi

action v

RESEARCH

Cost Cutting in IT

6 February 2008
Obtaining maximum business value from IT spending will always be an ongoing

| client imperative. But with a potential business downturn ahead for many cients,
" the next most important business value action to take will be to cut IT casts,

El Cost Cutting in IT

Cost Cutting by Effectively Using Existing Software

Cost Cutting for IT in Web Analytics

Cost Cutting in Enterprises, and Six Ways Identity and Access Management Programs Can Help
Cost Cutting to Reduce Enterprise Search License Costs by $250,000 or More

Cost Cutting, Reducing Risk and Driving Economic Value in 2008: Advanced Maortgage Analytics
Cost Cutting Is an Option After Considering Investment

Cost Cutting Tips for Negotiating Endpoint Pratection Platform Contracts

Cost Cutting to Reduee Enterprise Search License Costs by $250,000 ar More

Cost Cutting, Reducing Risk and Driving Economic Value in 2005: Advanced Mortgage Analytics

Cost Cutting Is an Gption After Cansidering Investment

view all »

nts on IT cost-cutting

VIDEO: ANALYST INTERVIEW

Ken McGee
VP & Gartner Fellow

o | E— 00000000 4

Cost Cutting Techniques for 2008

Ken McGee, ¥P and Gartner Fellow and Tina Nunno,
Managing Vice President

PODCASTS: ANALYSTS INSIGHTS

1 Bl The Growing Need for Cost
‘:" Containment
Guest: Ken McGee, UP and Gartner Fellow
)

Read More | Listen Now

CREATE AN ALERT

Cost Cutting
Add Alert + | Search Results

IT Budget

add Alert + | Search Results
Optimize

Add Alert + | Search Results

Reducing Costs
Add Alert + | Search Results

™ Bold use of imagery and type
brings you into subject matter in
a more dramatic way.

Page header breaks out of
rectangular format of previous
classic look

Mix of video and audio
interviews bring content alive

Enhancing stickiness through
promoting related alerts

Gartner.
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Proposed theme layout in 990 pixels maximizes today’s higher-res screens.
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